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National Chin-Yi University of Technology
Curriculum Planning of 2023 Four-Year Degree in Department of Cultural and Creative Industries
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_} &3 First Semester * &3 Second Semester
P Courses EP o EX g0 R EY
Credits Lecture Internship Credits Lecture Internship
* fe % i3 7 B (28 & £ )General Required Courses (28credits hours)
¥ - B E First Year
B~ (-) Chinese ( 1) 2 2 0
A —E2(-) Freshman English ( T ) 2 2 0
2 RGE(-) Listening and Speaking ( I ) 1 1 0
FReeii(-) History and Culture ( T ) 2 2 0
ﬁff’"p" Art Appreciation 1 1 0
() Physical Education ( T ) 0 2 0
TARPBPETAELZVR(C-) All-Out Defense Education Military Training ( I ) 0 2 0
B~ (2) Chinese ( 11 ) 2 2 0
A —E2 (D) Freshman English ( 1T ) 2 2 0
w2 R#E(C) Listening and Speaking ( II ) 1 1 0
e iv(D) History and Culture ( I ) 2 2 0
3 #Ey Music Appreciation 1 1 0
By (<) Physical Education ( II ) 0 2 0
TARPETEIZVRGC) All-Out Defense Education Military Training ( IT ) 0 2 0
% = # i Second Year
gFERA Constitution and Democracy 2 2 0
T"* e 3 AR Liberal Education 2 2 0
W (=) Physical Education (III ) 0 2 0
’f’* T AR Liberal Education 2 2 0
By () Physical Education (IV) 0 2 0
¥ = 8 Z Third Year
1 eIl BAT Liberal Education 2 2 0
12 7o il AT Liberal Education 2 2 0
1 el WA Liberal Education 2 2 0
¥ = 4 & Fourth Year (& % 1 ##2No General Required Courses)
% $£ i 1 p (48 & £ )Department Required Courses (48credits hours)
% — & EFirst Year
3 B Music Fundamental 2 2 0
Juonmsy General Psychology 2 2 0
¢ 4 Application of Chromatics 2 2 0
Kt Introduction to Design 2 2 0
N@AL I & # pisfe ;N %3 Creative Coding 2 9 0
P Image and History 2 2 0
@ik =¥ {E ~ " (MV) Introduction to Digital Montage 2 2 0
E S Introduction to Art 2 2 0
MERBRBLLER Pop Music and Creative Aesthetics 2 2 0
2 AT AP Concept of Cultural and Creative Industry Marketing 2 2 0
A Sl ES Cultural And Creative Industries Design Methods 2 2 0
% - & Second Year
2 AR A S Introduction of Cultural and Creative Industries 2 2 0
PR g Chinese Cultural History 2 2 0
B R P Introduction to Performance 2 2 0
@:EfF R 5 #HiT Advanced A/V Operation 2 2 0
RS -F Chinese Cultural History and Topical Practice 2 2 0
RN Market Survey and Data Analysis 2 2 0
2 AIFRE 2N TR Culture Policy and Government Resources 2 2 0
% = # & Third Year
AR AEEY R AL Management and Marketing of Cultural and Creative Industry 2 2 0
2R PR History of World Civilization 2 2 0
2R BT Subject Practice of World's History 2 2 0
L EE(-) Project Study ( 1) 2 0 6
% = £ i Fourth Year
@it i(c) Project Study ( 1T ) 2 0 6




IEEE Graduate Exhibition 2 2 0
_} 83 First Semester * & 3§ Second Semester
e Courses g4 | % | 3V | BA | 2% | 2V
Credits Lecture Internship Credits Lecture Internship
#+ FiEBF P General Elective Courses
¥ — & & First Year (& # % % I % 1§ 342 No General Elective Courses)
% = 8 # Second Year
AR ETEEIHE) All-Out Defense Education Military Training(Ill) 1 2 0
TARBPERTAEZVR(2) All-Out Defense Education Military Training(IV) 1 2 0
% = & & Third Year
W iEY Physical Elective Course 1 2 0 1 2 0
AP HETEEVHGIT) All-Out Defense Education Military Training(V) 1 2 0
¥ = 2 Z Fourth Year
T E R | Physical Elective Course | 1 2 0 1 2 0
&8 i3 # P Department elective subjects
% — & & First Year
4 % I 3§ 18 Department joint electives
A E Basic French 2 2 0
2 ERG LG R Career Planning and Development 2 2 0
2" e Interpersonal Relationship 2 2 0
BLEEE French of Tourism 2 2 0
2 AR P, Introduction of Creative Tourism 2 2 0
< A3 338 8 Electives for Cultural and Creative Marketing
@20 T % 2D Design Software 2 2 0
@ #h REHHiE Music Style and Digital Editing 2 2 0
E s Technique of Film and Video Recording 2 2 0
A#H AN Foundations of Sketching 2 2 0
Q@ F 2 Wkt Layout Design 2 2 0
Q@i Ptk Hir Digital Audio and Video Production 2 2 0
A@Al A 1 E > £ {740 Artificial Intelligence and Cultural Creative Marketing 2 2 0
I W (-) E-Newsletter Editing (I) 2 2 0
< £ {7 4'sE 8 Electives for Cultural and Creative Marketing
T F ALK R Cultural Assets and Proposals 2 2 0
@FHH 7 i Technique of Film and Video Recording 2 2 0
Wpesmg Consumer Psychology 2 2 0
¥ = & & Second Year
4 % I 3iE 18 Department joint electives
B A AT Gender Subject and Literature Analysis 2 2 0
R s Introduction to Chinese Music 2 2 0
P aE Taiwanese Culture 2 2 0
P2 LER Guide of Local History in Taiwan 2 2 0
Gazi Culture of Gastronome and Wine 2 2 0
B2 A1A ¥ in(- )(EMI) Overview of International Cultural and Creative Industries (I) 2 2 0
B% 2 414 £ (= )(EMI) Overview of International Cultural and Creative Industries (I1) 2 2 0
e ] Gender Subject and Literature Analysis 2 2 0
B k847 HF Tx Group Guidance and Practice 2 2 0
ARTE SR GE Practice of Tour Manager and Tour Guide 2 2 0
RAFY(ZY) Off-Campus Internship (Summer) 3 0 3
< A3 33 8 Electives for Cultural and Creative Marketing
[ BEESs Graphic Design 2 2 0
v A g A E Classics Rewriting and Picture-Book Writing 2 2 0
AR R Cultural And Creative Industries Multimedia Design 2 2 0
[IEN Creativity and Development 2 2 0
A@AL = £ 25ak 47 38 3% 2+ Cultural and Creative Game Programming 2 2 0
® A () E-Newsletter Editing (II) 2 2 0
@i #ATE I (-) Digital Music Making and Software Application (I) 2 2 0
@i #AI T I (2) Digital Music Making and Software Application (II) 2 2 0
c#RFF I AHY 285 WF | MV Making of Taiwanese Pop Songs 2 2 0
[ LEFSIESs Adpvertising Planning Design 2 2 0
[ Yo=g-3-F5-: 53 Cross-Domain Audio-Visual Operation 2 2 0
@5 & Hlirer gy Commercial Film Making and Communication 2 2 0
@3D # F %+ 3D Animation Design 2 2 0
< 4] 17 4'E B Electives for Cultural and Creative Marketing
Cultural Creative Industries and Public Relationship 2 2 0
Taiwan Folk Festival Marketing 2 2 0
A Lk T Event Programing and Design 2 2 0
RIRF A BT Creative Script Writing 2 2 0
N Crisis Management 2 2 0
NFre L gir Official Document Writing 2 2 0
P BT FRERT Taiwanese Expression Skills 2 2 0




2 RS L Cultural and Creative Product Planning | | 2 | 2 | 0
_} 83 First Semester * & 3§ Second Semester
e Courses £ % 2y £ % Y
Credits Lecture Internship Credits Lecture Internship
2 LA & HE TR Market Efficiency Evaluation of Cultural and Creative Products 2 2 0
B FEREFEEH Management and Marketing of Celebration Activities 2 2 0
% = § & Third Year
J& ¥ F3E 8 Department joint electives
rFida k% Oral Expression and Proposal 2 2 0
< "i{b*’ -2 Culture Topic And Movies 2 2 0
AR s EREE e iR Taiwanese Folk Songs and Culture Change 2 2 0
Y 4 Taiwanese Art History 2 2 0
G ] Sutra Reading 2 2 0
cE Fmh Introduction to Taiwan Literature 2 2 0
e ARG Folk Beliefs in Taiwan 2 2 0
BRi5E Workplace Ethics 2 2 0
% 43 3*+iE 8 Electives for Cultural and Creative Marketing
@ & EuRt CIS Design ( Corporate Identity System Design ) 2 2 0
Q@£ A Al R K3 Creative Design of Art Visiting 2 2
% Y Art of Printmaking 2 2 0
33 T Art of Chinese Character 2 2 0
.%Tl g% 23 £ 8iF | Podcast Platform and Illustrated Audiobook Production 2 2 0
@5 1 42F (- ) Recording Engineering Practice (1) 2 2 0
A®AI é PR G ENRR User Interface and Experience Design 2 2 0
@3D % F f’- gl i® 3D Panoramic Photography 2 2 0
@43 1427 7x(=2) Recording Engineering Practice (II) 2 2 0
[ LEAE S s Local Characteristics of Art and Product Design Over The Island. 2 2 0
rfmwv%v T Taiwanese Lyrics Writing 2 2 0
o A RYER ?J' Local Characteristics of Art and Product Design Over the Island 2 2 0
2 e R Cultural and Creative Packaging Design 2 2 0
Yk Y Seal Cutting 2 2 0
A@AI BA) % 4 F# it %3~ | Graphic Information Design 2 2 0
% 4] 7 &3 B Electives for Cultural and Creative Marketing
cHFRERAS LD Taiwanese Creative Culture Product Design 2 2 0
PABRAEDEYEGR Management and Development of Japanese Animation Industry 2 2 0
Bl Integrated Marketing and Communication 2 2 0
Fhfls g Mobil Device Applications of C&C Industries 2 2 0
MRS Cultural Creativity Case Studies 2 2 0
ThIEHT RRIE Cultural and Creative Marketing Copywriting 2 2 0
B A EHERE Sales and Career development 2 2 0
e (T H R IR Internet Marketing : Theory and Practice 2 2 0
2 IR A Pragmatic way of the Creative Tour 2 2 0
MRS Culture Creative Industry Project Proposal 2 2 0
K et E Word of Mouth (Marketing) on Web 2 2 0
¥ = £ & Fourth Year
4 % ke 3E 18 Department joint electives
Ry (-) Internship (1) 12 12 0
AR Application of Cultural and Creative Integration 2 2 0
* 4] #-i% B Electives for Cultural and Creative Marketing
i | Portfolio Design | | | 2 2 0
< 4] {7 43§ 8 Electives for Cultural and Creative Marketing
HFET P Social Commerce 2 2 0
[ E RS -5 = Ot Web Traffic and Analytics 2 2 0
# 3= Note:

- RETORBBRI29FAS [BT0FEAS > EBTOBEACEF A L EEERT S 4654)]
Students should complete at least 129 credits before graduation, includes 76 required credits, 53 elective credits (elective
credits should have at least 46 credits from department elective courses).
SRRy TREBEAEATSAREP RS o RDEPIEGES CH RS E§ AT R
Our school has established the "National Chin-yi University of Science and Technology Student Graduation Threshold Measures", Graduation threshold:
English proficiency and independent study - please follow the regulations.
i\ﬁ%ﬁ%%ﬁikﬁﬁﬂ’ﬁ—%ﬁi*é@”—ﬁﬁﬁ’gﬁﬂ“"10§¢°4W%ﬁ§ﬁ&(%)~2§¢2§ﬁ 3IFE~IEM-
Among the 3 core areas of liberal education curriculum, students should take 10 or more credits in 3 different areas. The
credit hours for each course are either 2 hours course with 2 credits or 3 hours course with 3 credits.
PR EEER CRAFY(-) 1280 F 2 BRAR B EEREL R AL ESL o
Fourth year course Extracurrlcular Internship (1) s 12 credits are not eligible to be used as elective credits for the
Department of Cultural and Creative Industries, but can still be counted towards total credits needed for graduation.
SR R
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EESIE ¥
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Requirements to graduate:
1.Prior to graduating, students must participate in cultural & creative related tournaments hosted for both audiences inside
and outside school a minimum of 4 times, and at least one tournament must be competed on a national or international scale.
Competitions held inside of the school must only be hosted by the school. Participation in 1 international competition can be
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counted as 3 in-school competitions.
2. Students must complete both the required course "Graduation Curation” and the Graduation Exhibition before graduation
3.0ff-Campus Internship (I)’ s achievement evaluation is assessed by internship teacher and practice unit, each takes 50%. The
internship teacher logs in the result according to the school regulations.

4. Students must complete at least one of the interdepartmental and interdisciplinary elective programs planned by the department
in order to graduate °

SR ARG R T@ MELE 0 THE S Ege, o

Courses with a “@” refer to a professmnal competence course
“‘%ﬁ?ﬁﬁﬁﬁﬁFAJﬁ%ﬂ’aﬁ{K?%ﬁo

Courses with a “A” refers to an application design course.
‘%ﬁ?ﬁﬁﬁ%ﬁrMJF%ﬁ’ér‘l?%ﬁw%ﬁJ°

Courses with an “AI” refer to an artificial intelligence related course.

B EEFA T BARERNRAET ] S Y E

Students need to register for the course of inter-disciplinary program set by this department and have a record of grades
A FEERR CFEERA A ER IR AT R > AR AEEL TR LB F G B BN YRR L TP EEP BT
P?‘%?%@;w@ﬁiﬁ“’”@mﬁ*ﬁn°

The department reserves the right to adjust the curriculum in response to external factors such as changes in regulations
suggestions of evaluation and accreditation, or government program regulations. If there are any revisions, will be
announced before the start of the semester, and the revised content, scope of impact, and related supporting measures will
be clearly stated to protect the rights and interests of students
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