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National Chin-Yi University of Technology
Curriculum Planning of 2021 Four-Year Degree in Department of Cultural and Creative Industries
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_+ & 1y First Semester T &1y Second Semester
e Courses £5 | zw | R0 | #4 | zm | %Y
Credits Lecture Internship Credits Lecture Internship
% F 2 i3 L P (30 £ 4 )General Required Courses (30credits hours)
% - B Z First Year
B~ (-) Chinese ( 1) 3 3 0
X —E2(-) Freshman English ( T ) 2 2 0
B RE(-) Listening and Speaking ( T ) 1 1 0
Bt & i(-) History and Culture ( T ) 2 2 0
gy Art Appreciation 1 1 0
By(-) Physical Education ( 1 ) 0 2 0
AR HETEEZVR(C-) All-Out Defense Education Military Training ( 1 ) 0 2 0
¥ IFLA € IRIFR T (-) Labor and Social services Education ( I ) 0 0 1
= (=) Chinese ( II ) 3 3 0
A —E2 (D) Freshman English ( I ) 2 2 0
EF2RHE(C) Listening and Speaking ( IT ) 1 1 0
Feesi(o) History and Culture ( II ) 2 2 0
3 2Ey Music Appreciation 1 1 0
M=) Physical Education ( IT ) 0 2 0
2ARBPERTEEZVRGE) All-Out Defense Education Military Training ( II ) 0 2 0
FIELA € PRIAK T (D) Labor and Social services Education ( II ) 0 0 1
% - & # Second Year
EREE - JENER Constitution and Democracy 2 2 0
12 el B AT Liberal Education 2 2 0
(=) Physical Education (I ) 0 2 0
12 el B AR Liberal Education 2 2
By (z) Physical Education (IV) 0 2 0
% = # # Third Year
1 el B AT Liberal Education 2 2 0
1 7o B AT Liberal Education 2 2 0
12 el B3k Liberal Education 2 2 0
¥ = & # Fourth Year (& ¢ 8 #4#2No General Required Courses)
% ¥ 23 4P (51 £ 2 )Department Required Courses (51credits hours)
% — & # First Year
LT Music Fundamental 2 2 0
UL R 4 General Psychology 2 2 0
A2 4 Application of Chromatics 2 2 0
ks Introduction to Design 2 2 0
PR Image and History 2 2 0
2 A5 R Introduction of Creative Tourism 2 2 0
E Y L] Introduction to Art 2 2 0
TR RAbLEY Pop Aesthetics and Creativity 2 2 0
2 £ 7 8Pk Cultural and Creative Industry Marketing 2 2 0
AN JNESE S Vs i iy Creative Coding 2 2 0
% = & & Second Year
2 AR A EES Introduction of Cultural and Creative Industries 2 2 0
?R g History of Chinese Culture 2 2 0
B EH An Introduction to Exhibition 2 2 0
S Methods of Cultural Industries Design 2 2 0
¢RY g BAEF A History of Chinese Culture - Specific Case Studies 2 2 0
i R Market Survey and Data Snalysis 2 2 0
2 AIFRE NPT R Culture Policy and Government Resources 2 2 0
TARY(RY) Off-Campus Internship (Summer) 3 0 3
% = B & Third Year
AR A LS e Operations Administration of Culture Creativity Products 2 2 0
2 hepe The Grands Civilisations of the World 2 2 0
LR LEEP I The Subject Practice of World's History 2 2 0
Ak RE(-) Project Study (I ) 2 0 6
¥ = § # Fourth Year
FEAE(D) Project Study (1T ) 2 0 6
2ERE Graduate Exhibition 2 2 0
T RIREEER Application of Cultural and Creative Integration 2 2 0




_t # 3 First Semester

~ £ 3§ Second Semester

P Courses g4 | 2%k | RV | ¥4 | 2k | ¥
Credits Lecture Internship Credits Lecture Internship
£ k¥ $ B General Elective Courses
¥ — & & First Year (& # % % F iE 8 34 No General Elective Courses)
= & & Second Year
AR ERTEAEZVRE) All-Out Defense Education Military Training(Ill) 1 2 0
AR KT EE () All-Out Defense Education Military Training(IV) 1 2 0
% = & & Third Year
BTED Physical Elective Course 1 2 0 1 2 0
AR ETEAEZVRGI) All-Out Defense Education Military Training('V) 1 2 0
¥ = & # Fourth Year
B E | Physical Elective Course 1 2 0 1 2 0
% iZ 87 P Department elective subjects
¥ — & EZ First Year
Fr 3% i3 Department joint electives
AAHEFE Basic French 2 2 0
ARl U Career Planning and Development 2 2 0
AR Interpersonal Relationship 2 2 0
LK Tourism Franch 2 2 0
< £ 3+ i3 Electives for Cultural and Creative Marketing
@2D T % 2D Computer Drawing 2 2 0
@ #h HO i hik Arrangement of Musical Composition and Software Application 2 2 0
A#HE R Practical Sketch 2 2 0
Q@F * HPEH 3 Layout Design 2 2 0
Q@i F i+ 5 #iF Digital Video and Audio Production 2 2 0
@i+ ¥ &~ I (MV) Introduction to Digital Film Montage 2 2 0
T F AR AR (-) Online Journalism Reporting and Editing (1) 2 2 0
% 4]i74Vi% B Electives for Cultural and Creative Marketing
T FASRSE Cultural Assets and Proposals 2 2 0
Q@FEFR T It The Technique of Film and Video Recording 2 2 0
Wpeemg Consumer Psychology 2 2 0
% = & # Second Year
% % I i i Department joint electives
o BF e Taiwanese Art History 2 2 0
PRI A2 4T Text Analysis on Gender Issues 2 2 0
EEE S Introduction to Chinese Music 2 2 0
cARRFE Taiwanese Culture 2 2 0
YR LER Guide of Local History in Taiwan 2 2 0
gazi Culture of Gastronome and Wine 2 2 0
e R Gender Subject and Literature analysis 2 2 0
B8R4 % Group Guidence and Practice 2 2 0
BRI A BT Creative Script Writing 2 2 0
Cli s s<nkis Practice of Tour Manager and Tour Guide 2 2 0
% 413 3*i& 8 Electives for Cultural and Creative Marketing
[ B ESs Graphic Design 2 2 0
v A AT Classics Rewriting and Picture-book writing 2 2 0
CHERHRE Art Cultural & Creaive Multmediant o |2 2 0
£ % B Creativity and Development 2 2 0
A INEE IECIAT R Cultural and Creative Game Programming 2 2 0
* AR B (C) Online Journalism Reporting and Editing (11) 2 2 0
@iz F A TEFMEY (-) Music Making and Software Application (1) 2 2 0
@iz F A THEFHE (2) Music Making and Software Application (1) 2 2 0
cBF R F A 284 0 | MV Making of Taiwanese Pop Songs 2 2 0
[ LEFSIESs Advertising Design 2 2 0
[ Lt kA Interdisciplinary Operation of A/V 2 2 0
@5 £ vy il Commercial Film Making and Communication 2 2 0
< £]{7 4% 8 Electives for Cultural and Creative Marketing
RPAFE MG Cultural Industries and Public Relations 2 2 0
c RIE AT Cultural Creativity Case Studies 2 2 0
o ARG ER A Folk Festivals and Marketing 2 2 0
FREFA Y ERT Event Planning Design 2 2 0
[ BeArS-E4F Nia Advanced A/V Operation 2 2 0
AR e FAEHI Taiwanese Expression Skills 2 2 0
F"E > £ A £ (-) Overview of International Cultural and Creative Industries (I) 2 2 0
B2 £ A £ER(Z) Overview of International Cultural and Creative Industries (II) 2 2 0
BRI Crisis Management 2 2 0
Dir FHF Official Document Writing 2 2 0
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_+ B # First Semester

T & 3§ Second Semester




§5 | zm | 2¢ | %4 | =m | R¥
Credits Lecture Internship Credits Lecture Internship
M Rl e e Market Efficiency Evaluation of Cultural and Creative Products 2 2 0
BEFRBEFaEH Management and Marketing of Celebration Activities 2 2 0
¥ = # # Third Year
/4 % I iE i3 Department joint electives
rEAdaR% Oral Expression and Proposal 2 2 0
v L RAEE T Cultural Issues and Movies 2 2 0
e e EaEE Y L 8 Taiwanese Folk Songs and Culture Change 2 2 0
- A2 Bk Introduction to Taiwan Literature 2 2 0
e ARG Folk Beliefs in Taiwan 2 2 0
Kl Sutra Reading 2 2 0
% 2] #* % 3 Electives for Cultural and Creative Marketing
[ P ESs CIS Design ( Corporate Identity System Design ) 2 2 0
Q@ E jiricAf £ Lk Creative Design of Art Visiting 2 2 0
W e The Art of Printmaking 2 2 0
ik Yl Art of Chinese Character 2 2 0
@i E T s A5 %3 W% | Podcasting Platform with Picture and Audio Book Production 2 2 0
@& 1 42 ix(-) Recording Engineering Practice (1) 2 2 0
@& 1 £F i) Recording Engineering Practice (1) 2 2 0
@ - Fd YA Rt Local Characteristics of Art and Product Design Over The Island. 2 2 0
c AR R FEET T Taiwanese Lyrics Writing 2 2 0
N R A Taiwan Tour Attractions and Design 2 2 0
v Rl ER Cultural and Creative Packaging Design 2 2 0
kY Art of Chinese Character 2 2 0
< £]{7 4% 8 Electives for Cultural and Creative Marketing
cERRELIASLD Taiwanese Creative Culture Product Design 2 2 0
PABEAENSFEFR The Management and Development of Japanese Animation Industry 2 2 0
FEE M :}%, Integrated Marketing and Communication 2 2 0
A@AT B2+ FA2i %3 | Graphic Information Design 2 2 0
AR Ea LE Mobil Device Applications of C&C Industries 2 2 0
2 plR SR IE The Pragmatic Way of the Creative Tour 2 2 0
M LN Culture Creative Industry Project Proposal 2 2 0
R v BB Word of Mouth (marketing) on Web 2 2 0
¥ = & & Fourth Year
¥ F if i3 Department joint electives
RAFY () | off-Campus Internship (1) | | | [ 12 [ 12 | o
% 413 3+ % B Electives for Cultural and Creative Marketing
[ | Portfolio Design | | | [ 2 [ 2 ] o
< £]{7 4§ 8 Electives for Cultural and Creative Marketing
AFE RS E IR E-Commerce Application of Social Network 2 2 0
AN@AL T w8 22 ficdp » 47 | Web Traffic and Analytics 2 2 0
# 31 Note:

S VBEZURBE 12984 [RBSIEA EBTCASEA(FF A AL EEBT S 41 5]
Students should complete at least 129 credits before graduation, includes 81 required credits, 48 elective credits (elective credits should have at least 41 credits
from department elective courses).
SRR TR B AP RS R E P REPREGE I E A 2§ BT AR
Our school has established the "National Chin-yi Umver51ty of Science and Technology Student Graduatlon Threshold Measures", Graduation.
ZETRE AR AR o F - E I AR - P FARPI S 10FA AP R Al (F) 5 25 A 2FHAIEL I
Among the 3 core areas of liberal education curriculum, students should take 10 or more credits in 3 different areas. The credit hours for each course are
either 2 hours course w1th 2 credits or 3 hours course w1th 3 credits.
dpFEAR [RAFYEP)] 2R YRR 320 oo
Students in this department are requ1red to take [Oft- campus, Internship (Summer)] with at least 320 hours of internship.
SregeFEg TRMIFV(-), 1284 % v?,:}%y_% EEEBELS  RVHRIFLIEEE L o
Fourth year course Extracurricular Intern F 1)'s12 credits are not eligible to be used as elective credits for the Department of Cultural and Creative
Industries, but can still be counted towards total credits needed for graduation.
B EPER
LES B Fw 7 g qep o QTS IMEFI e % 9 35— %5 2EE L (5P P P s S B R - X R RIS

%“-F\ z}ﬁ'— °

.

=

.

!
.

28308 wW&ﬁ%riim T L R S L R LR
3 F%Q}asl(% By, & TRAFV(-), FET 3R D Y HEEF IR VE Y b L0 50% Bl R EFRERATE SIS

Requirements to graduate:
1.Prior to graduating, students must participate in cultural & creative related tournaments hosted for both audiences inside and outside school a minimum
of 4 times, and at least one tournament must be competed on a national or international scale. Competitions held inside of the school must only be
hosted by the school. Participation in | international competition can be counted as 3 in-school competitions.
2.Students must complete both the required course "Graduation Curation” and the Graduation Exhibition before graduation.
3.0ff-Campus Internship (Summer) and Off-Campus Internship (I)’s achievement evaluation is assessed by internship teacher and practice unit, each
takes 50%. The mternshlp teacher lo% in the result according to the school regulations.
BAL LA G R T @ wE s B E EAR o
Courses w1th a “.” refer to a professmnal competence course
FAT LA G AJ r—*’%”i"ﬁ > R ALK AR o
Courses w1th a A refers to an application de51gn course.
4 AR AT G R TAL [ A P AL EM AL -
Courses with an “Al" refer to an artificial intelligence related course.
SR FIEERR] IR RSSO R R TR AR E A A F AR LR G B MNP R 22 0 TP RPN B
75" ~ 2 ﬁ;r@; ;}grﬁgﬁng;‘&%& s 1 ;s_rng 4 ’}Ey_ °
The department reserves the right to adjust the curriculum in response to external factors such as changes in regulations,
suggestions of evaluation and accreditation, or government program regulations. If there are any revisions, will be announced
before the start of the semester, and the revised content, scope of impact, and related supporting measures will be clearly
stated to protect the rights and interests of students.
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